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Why Human Connection is the Key.to ‘Effective Marketing in 2022

Marketing is all about people. Even for B2B, organizations and businesses are made up of
people, so ultimately, you need to connect with people to have success in marketing.
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There is a huge opportunity to close the gap and elevate your
brand by putting people, and authentic relationships, first.

ionships Through Shared Emotion

,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,, EVERYONE LOVES A LOVE STORY

Stories humanize your brand and foster feelings of
connection, shared experience, and a sense of community.

The emotional factors that consumers feel most align with
their favorite brands are: Trustworthiness (83%), Integrity
(79%), and Honesty (77%) (Deloitte Digital, 2019).
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"The rise in humor [in marketing] mirrors the increasing
desire to feel connected, to share a moment that makes us
smile, laugh and feel human again” (Quinton, 2020).
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INTENTION IS AUTHENTIC -------nmnmmesmmmmemnmoeeno oo

-~ Intentionally designing the client experience to include
emotional touchpoints with your brand is foundational to
establishing authentic relationships.

More than half (55%) of senior marketers said they were not 1
confident in their company’s understanding of the customer
journey (Millward Brown Digital, 2016).

The following factors are key in crafting the client experience:

Audience Segmentation

® Marketers today create content for multiple audience segments — marketing to
3 audience segments is most common (HubSpot, 2020).

e
’ ® Marketers who use segmented email campaigns note as much as a 760% increase
p in revenue (Campaign Monitor, 2019).
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\ Consistency .
s m |t takes an average of 5 to 7 brand impressions for a customer to remember \
your brand (Moore, 2013).

B 87% of customers think brands should work harder at delivering a consistent

\s experience (SuperOffice, 2021). '
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= Consistent brand presentation across all platforms increases revenue by up to P
23% (Inc., 2017).

Timing
" Factors to consider when timing your communications include:

e target audience

e desired outcome

e channel of communication

e type of message
where the message fits into the broader customer journey.

= Attention spans are short - and they're decreasing due to the abundance of
information we're exposed to 24/7 (Technical University of Denmark, 2019).

,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,, CONNECT WITH VIDEO

Leverage video in your brand marketing and communications. Video is easily
consumable and shareable, so it allows you to reach a broader audience
more quickly. When created strategically, video is also relatable, emotional,
and authentic.

People are 2X as likely to share video content with their friends
than any other type of content (Wyzowl, 2019).

The most commonly-created types of video are:

Explainer Presentation Testimonial Sales Video
Videos Videos Videos Videos Ads

49% 42%

(Wyzowl, 2019)

Incorporating video into marketing campaigns drives engagement and sales.

of video marketers say video has helped increase user understanding of
their product or service (Wyzowl, 2019).

of video marketers say that video has increased traffic to their website
(Wyzowl, 2020).

of video marketers claim that video has directly increased sales
(Wyzowl, 2020).
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